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These materials have been prepared by Huiyin Household Appliances (Holdings) Co., Limited
(“Huiyin” together with its subsidiaries, the “Group”) independently and have not been
independently verified. No representation or warranty, expressed or implied, is made and no
reliance should be placed on the accuracy, fairness or completeness of the information,
statements, opinions or estimates presented or contained in these materials. The Company or
any of its affiliates, advisers or representatives accepts no liability whatsoever for any loss
howsoever arising from any information, statements, opinions or estimates presented or
contained in these materials. The information, statements, opinions or estimates presented or
contained in these materials is subject to change without notice and its accuracy is not
guaranteed.

These materials are highly confidential, are being given solely for your information and for your
use and may not be copied, reproduced or redistributed to any other person in any manner.
Neither these materials nor any copy hereof maybe, directly or indirectly, taken or distributed
into the United States or to any U.S. person as defined in Regulation S under the U.S.
Securities Act of 1933, as amended. You agree to keep the contents of this presentation and
these materials confidential and such presentation and materials form a part of the Confidential
Information as defined in the confidentiality agreement previously executed by you.
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